USANA
NEWSPAPER

Shell

INTRODUCE YOUR PROSPECT TO USANA.

e The very first image a potential team member will see is the USANA Home Office building in Salt Lake
City, Utah.

e Tell your prospect about the USANA story: the company was founded by Dr. Myron Wentz, an
internationally recognized microbiologist, in 1992; USANA's CEO, Dave Wentz, was named one of the
most powerful CEOs 40 and under; and USANA has a 22-year track record of record sales, product
innovation, and scientific research.

e Highlight Dr. Wentz’ background. Be sure to focus on his founding of Gull Laboratories and his purpose
of founding USANA: to create a world free from pain and suffering; a world free from disease.

your health. your life. your way.”

FOR HEALTH. FOR LIFE. FOR ALL.

USANA HEALTH SCIENCES WAS FOUNDED IN 1992,
SO YOU COULD SAY WE'VE BEEN AROUND THE
BLOCK. THAT'S A GOOD THING. OUR LONGEVITY IN
THE WELLNESS INDUSTRY GIVES US—AND YOU—AN
UNBEATABLE EDGE WHEN IT COMES TO LIVING YOUR
LIFE, YOUR WAY. WE HAVE EXPERIENCE IN CREATING
EXCEPTIONAL PRODUCTS THAT SUPPORT YOUR HEALTH,
AND WE'VE BUILT ON THAT EXPERIENCE TO CREATE A
COMPANY THAT'S A FORCE TO BE RECKONED WITH,
'WORLDWIDE.

'WE'RE DEDICATED TO YOU, AND WE PROVE IT EVERY
DAY. HOW? BY FOCUSING ON WHAT MATTERS.

We've got top-notch manufacturing facilities, our own
scientists and research and development team, and the
highest standards for our nutritional products. We have
an award-winning compensation plan, an award-winning
communication department that produces award-winning
sales tools, and award-winning products. We don‘t like to
brag, but we come pretty highly recommended

You're probably wondering: How did we get to be
so awesome?

Easy. We were founded by an actual scientist—not a
corporate suit

USANAS founder, Dr. Myron Wentz, is an internationally
recognized microbiologist, immunologist, and pioneer
in infectious disease diagnosis. In 1974, he founded Gull
Laboratories to develop viral diagnostics, and his greatest
successes during this time included the first commercially
available diagnostic test for Epstein-Barr virus, better
known as the virus that causes mononucleosis.

Dave Wertz,
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But success was never Dr. Wentz' only aim. Instead, he
centered his life around a dream—a dream dating back
all the way to his teenage years, when his father died
at the age of 57 from heart disease. From that defining
moment, Dr. Wentz made the decision to dream big; to
dream of a world free from pain and suffering. A world
free from disease.

And he founded USANA Health Sciences to help further
his dream by providing people all over the world with the
most advanced supplements science can produce.

This is why USANA is a company based on continuous
product innovation. This is why our products are of
the highest quality. This is why we have stringent
manufacturing processes, ongoing scientific research,
and an insatiable drive to produce exceptional products.
This is why USANA is trusted by professional athletes and
Olympians, but also everyday people who believe health
is a vital part of a long, happy life.

This is why USANA is not just another direct selling
business.

We're in the business of changing lives for the better. And
we're really, really good at it.

i 4 follow us @USANAinc
facebook com/USANAHealthSciences

| USANA.com
whatsupUSANA.com

pinterest.com/USANA

'|'u| youtube.com/USANAHealthSciences
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HIGHLIGHT THE
USANA STANDARD.

e USANA’s manufacturing facility in Salt
Lake City became a registered FDA Drug
Establishment in 2011,

e NSF International has certified USANA's
Good Manufacturing Practices (GMP),
and USANA products meet the stringent
requirements of both Informed-Choice and
HFL Sport Science.

e The majority of USANA’s products are
manufactured in-house at the state-of-the-
art facility in Salt Lake City, Utah.

REVIEW USANA'S
INTERNATIONAL
MARKETS.

e USANA first opened in the United States in
1992, but in 22 years, the company has
expanded to 19 markets.

e The USANA vision is being shared around
the world.

¢ You can build a worldwide USANA business
from your home.

FIVE REASONS TO MAKE USANA YOURS
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“USANA’s manufacturing is second to none. The attention to detail, the uncompromising standards,
and the commitment to quality give us the utmost confidence when sharing USANA products. Whether
it be with a professional athlete, a friend, or one of our own children, USANA’s manufacturing

principles assure us that we are offering them the best.”
J & Katy Leman

Illinois, USA
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e USANA's products are for everyone,
including athletes.

e nform prospects of USANA’s athlete
guarantee: what’s on the label is what's in
the product.

e Point out USANA's partnership with the
Women’s Tennis Association (WTA).

S
CHAMPIONS
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CHOOSE :3°%° USANA

0+ trust USANA to give them the superior nutritional support they need to compete at the

WORLD-CLASS

ATHLETES highest levels—but quality supplements can make a real difference for anyone, including you.
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Imagine what USANA could do for you.

Stats current as of July 2014

= Free &
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“USANA is providing WTA players with the highest
quality vitamins and supplements to help athletes stay
healthy and compete at the highest professional level.
We are proud of our partnership with U
advantages that it offers to our players.
Stacey Allaster

WTA CEO and Chairman
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DR. MEHMET OZ’S
FOUNDATION,
HEALTHCORPS, AND
USANA CELEBRATE
TWO YEARS OF
CHARITY

In 2012, HealthCorps, the organization
founded by America’s favourite doctor,
teamed up with USANA to create a health
and philanthropic winning combination. It
wasn't just a common goal that brought
together the dynamic duo of Dr. Mehmet
Oz’s HealthCorps and USANA, but also
a dual, driving force to make the world a
happier, healthier place.

For more
information,
scan here:

USANA’s mission lines up perfectly with
that of HealthCorps—the charitable
foundation created by world-renowned
cardiothoracic surgeon and three-time

TRUE HEALTH

USANA TRUE HEALTH
FOUNDATION

The USANA True Health Foundation began
operations in 2012. Dr. Myron Wentz,
USANA's founder, and USANA CEO Dave
Wentz, created the Foundation to enable
the USANA family to expand their on-
going charitable efforts

Your donation to the Foundation will go to
one of three areas: Area of Greatest Need,
the Sanoviv Medical Assistance Program,
or Children’s Hunger Fund. You are
welcome to select which area you would
like your donation to benefit. USANA has
pledged to cover all other costs associated
with the functioning of this Foundation, so
every dollar you give goes directly to those
who need it most.*

*For more information, please visit
USANAfoundation.org
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Emmy Award-winning host of the three-
time Emmy Award-winning The Dr Oz
Show, Dr. Mehmet Oz, and his wife,
producer, writer, and TV news contributor,
Lisa Oz.

HealthCorps was established to fight
against teenage obesity, one of the
most pressing health issues in the United
States. With teen mentoring, HealthCorps
teaches young people how to become
educated consumers and make healthy
food choices.

The relationship is a natural fit, with
HealthCorps and USANA having a shared
interest in spreading health

In March of 2013, Dr. Mehmet Oz came to
Salt Lake City on behalf of HealthCorps to
tour USANA's manufacturing facilities and
personally thank USANA for its continued
support of HealthCorps

SANOVIV

In 2000, Dr. Myron Wentz opened
Sanoviv Medical Institute, a cutting-
edge medical facility located in Rosarito,
Mexico, just South of San Diego. Sanoviv
offers state-of-the-art technology with
an integrative approach to healing, as
well as affordable educational programs
for USANA Associates.

For more information, please call
800-726-6848 or visit sanoviv.com.

Dr. Myron Wentz receives the |

AL
EIN
AW,

for Ouistanding Achievement
in the Life Sciences

During his visit, Dr. Mehmet Oz stated, "I
want to applaud you. It comes back to the
reality that how you do anything is how
you do everything. And every single thing
that | saw today was fantastic, which is why
USANA as a company is where it is. And
that's why | take pride in the relationship
that our team at HealthCorps has with
USANA."

USANA and HealthCorps will continue
to leverage resources with a goal of
generating the maximum impact on
the lives of teens. The objective of the
relationship is to create the healthiest
families on earth

“We feel the power of this relationship,”
explains Dave Wentz, USANA CEO. V\/e
can do a lot more working together than
we can apart.”

Intermountain
TOSH - The Orthopedic
Specialty Hospital

ey oG

TEAMED WITH TOSH

The Orthopedic Specialty Hospital (TOSH),
located in Murray, Utah, is one of the
country’s premier facilities for orthopedic
surgical care, rehabilitation and physical
therapy, sports performance training, and
nutrition counseling

Through TOSH collaborative relationship
with  USANA, the hospital has been
able to streamline a series of studies
being conducted in young athletes,
athletes recovering from anterior cruciate
ligament (ACL) surgery, patients with knee
osteoarthritis, and patients recovering from
knee replacement surgery. These studies,
funded in part by both USANA and the
Intermountain  Research and Medical
Foundation, are well on their way to
making real, positive differences in the lives
of others.

Outside Magazine:

5 wins since 2009

USANA RECEIVES A
PROGRESSIVE
MANUFACTURING
100 AWARD

2009 Since 1997

Dietary Supplement
11 wins since 2003
B E s T Personal (ure Products/Cosmetics— Sensé™

6 wins since 2
0 F Health/! Nutrmon Beverage — Rev3 Energy®

6 wins since 2009

| Science/Technology — Research and Development
2 wins since 2012
STAT E Health/Nutrition Product

4 wins since 2009

IN INNOVATION MASTERY

2011

Recognizing that the health of the environment is an important factor in human
health, USANA strives to reduce its environmental impact through the USANA

Green program. USANA's actions include the following:
Publicly reporting greenhouse gas emissions as
a Founding Member of The Climate Registry

Moving to recyclable materials in product packaging  usanA
Cutting energy use in company facilities and operations

Recycling efforts to include sorting and recycling of USANA's solid waste
Saving more than 3.4 million gallons of water with xeriscaping

(s
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HEALTHCORPS AND USANA

e Dr. Mehmet Oz and Dr. Wentz share a vision of improving the lives of others.

e Dr. Oz has been a speaker at USANA’s International Convention.

USANA PARTNERSHIPS

e Dr. Wentz opened the Sanoviv Medical Institute in 2000.

e The USANA True Health Foundation began operations in 2012. USANA founder Dr. Wentz and

USANA CEO Dave Wentz created the Foundation to allow the USANA family to expand their ongoing

charitable efforts.

USANA ACCOLADES AND AWARDS

e USANA’s commitment to excellence is evident in the numerous awards won in various categories.

e Dr. Myron Wentz received the Albert Einstein Award for Outstanding Achievement in the Life Sciences

in 2007.

e Highlight the Best of State® awards won by USANA.

Look. We get it. Direct sales is different. It's not the status quo. It's not for everyone, and that’s okay.
S But if you're independent. If you're adventurous. If you enjoy a challenge. If you go for what you want
and don’t care what other people think, because you know it doesn’t matter.

Then USANA is your company. We're your path, your gateway to a future unbounded by the rules and For more

regulations society has created. information,
scan here:

It's simple, really. We offer an escape. With USANA, there are no time cards or office birthday parties or dress codes
or cubicles or awkward elevator chitchat about the weather. There’s no morning commute and no evening rush
hour. There's only freedom to do what you want, when you want.

BECAUSE EVERYTHING WE DO HELPS YOU LOVE LIFE AND LIVE IT. YOUR WAY.

0(1 g your health. your life. your way.”
Usnnn



Your Health

TODAY'S HEALTH REALITY

e Point out that many people’s lives are plagued by various diseases.

e Highlight the different microscope slides.

e This is another great opportunity for you to focus on why Dr. Wentz is so passionate about health.

TODAY’S HEALTH REALITY

DIABETES IS THE LEADING CAUSE OF KIDNEY FAILURE, non-traumatic lower limb
amputations, and new cases of blindness among adults in the USA, and it is a major cause

Living a life you love begins with great
health. But today's unfortunate reality is
that many people’s lives are plagued by the
leading causes of premature death

CARDIOVASCULAR

DISEASE
(17.3 MILLION®)

W X § A«

The majority of these degenerative diseas-
es are caused by poor lifestyle choices. But
it’s never too late to make a change for the
better.

CANCER STROKE
(7.5 MILLION®) (6.1 MILLION®)

of heart diease and stroke.!

RESPIRATORY DIABETES

DISEASE
(4.2 MILLION®)

(1.2 MILLION®)

Healthy human cells
in culture

Laboratory experience and analy-
sis indicate that certain types of
healthy cells in culture may survive
indefinitely when  “nutriented”
properly and protected from harm-
ful toxins.

Cells after adding
digested products
from a fatty meal

Cellular damage is caused by oxidized
lipids from fatty food. Consider that
such damage could occur throughout
the body.

Similar cells_
when antioxidants
are introduced

Antioxidants provide a marked
improvement in inhibiting cellular
damage from oxidizable foods.

Healthier eating habits and proper
nutrition are your first line of defense

TAKE CHARGE

Countless studies have shown that the key
to a longer health span lies in choosing a
lifestyle that supports optimal health
And luckily, you're in control. Youthful
vitality, no matter your age, comes
as a result of the positive choices you
make daily to protect your body'’s cells.
Things like diet, quality supplementation,
exercise, proper hydration, and skin care
all impact our ability to live life to its
full potential.

These positive health choices take on
more importance when we're confronted
with the realities of the world around us.

Public health scientists have found new
evidence of the threats to our cellular
health posed by our toxic environment.
The air we breathe, water we drink, and
foods we eat contain substances that
may be damaging to our cells. Any tissue
that is exposed to the environment,
including the skin and the linings of
the respiratory and  gastrointestinal
passages, may be especially vulnerable.

“The human body is made of cells,
and those cells work together to
sustain your life,” USANA founder
and chairman Dr. Myron Wentz says.

Other medical professionals concur on
the importance of supplementation.
Many researchers believe supplementary
antioxidants are necessary for aiding
the body's normal defense systems in
combating free radicals

“My father started USANA Health
Sciences with a focused vision of freeing
the world from pain and suffering,”
USANA CEO Dave Wentz says. “He
envisioned a world where people
experienced physical health, emotional
well-being, and financial stability. He
wanted to give his family and families of

thousands of others the means to enjoy
life to its fullest in happiness and health.”

You are in charge of your happiness
and health. It starts with the healthy
choices you make. Currently, hundreds
of thousands of families around the
world are supplementing their diets
with USANA products, and making the
positive choice to pursue a healthier
tomorrow,

For more [=
information,
scan here:

‘ These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure, or prevent any disease. ‘

These statements have not been evaluated by the Food and Drug Administration.
These products are not intended to diagnose, treat, cure, or prevent any disease.

S
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ESSENTIAL HEALTH
FOR EVERYONE.

e USANA now offers a Kosher Essentials.

e Use the nutrition comparison chart to show
a prospect the nutrients that can be found
in the Essentials™.

e USANA is focused on all generations: for
children, Usanimals™ and BiOmega™
Jr.; for teens, Body Rox™; for expectant
mothers, BabyCare Prenatals.

e USANA is recognized in the NutriSearch
Comparative Guide to Nutrional
Supplements. The guide, now in its 5th
edition, compares more than 1,200
nutritional products, and USANA has been
selected twice as an Editor’s Choice.

e Mention USANA's patented Olivol® found in
many of USANA’s products.

ESSENTIAL HEALTH

TRUE HEALTH—
IT'S ESSENTIAL

USANA FOR ALL GENERATIONS

=y
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HaalthPak™ Essantial™ BabyCare w BodyFox™ =

Pranatol Pack ]

‘ Maga Antiaxidan
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YOU'D HAVE TO EAT APPROXIMATELY 22,000
CALORIES AND SPEND MORE THAN 533 A DAY
TO GET THE SAME AMOUNT OF NUTRIENTS
FOUND IN A DAILY DOSE OF THE ESSENTIALS,

BEST OF THE BEST

!
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‘ These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure, or prevent any disease.

FOR EVERYONE
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YOUR HEALTH.
YOUR WAY.

MyHealthPak™ and the True Health
Assessment™

YOUR HEALTH.

YOUR WAY.

Cellular Function
e Highlight the responsibilities of this system.

e Vitamin D and BiOmega™ are both
available in MyHealthPak, and Booster G

CARDIOVASCULAR NERVOUS SYSTEM CELLULAR FUNCTION SKELETAL SYSTEM ENDOCRINE SYSTEM DIGESTIVE SYSTEM N - .
e All of these products are available, but there bkal ' , 600" offers antioxidant activity.
is also the convenience of MyHealthPak. Skeletal System
This product allows someone to fully design
their own supplement pack. E ’ e Highlight the responsibilities of this system.
hat O}
e Not sure what to take? No problem! Check 'y s xﬂiﬂ i e Active Calcium Chewable™ and Active
out the True Health Assessment. Within 5.-2 ‘}} a,;hr s ;;: _ ;ﬁ-‘-‘.- Calcium™ are both Kosher products;
i ' ill provi i - G W ! 2 : s = s ., LT 5 Active Calcium and Procosa® are hoth
minutes, this tool will provide a detailed A s :_,r-jr‘__m ) LA ~ ;f“ j 3 f;fn\}__ ‘s, hl. o, "br E 2 ?'&. = | |
report indicating which products are best A 1‘ ey ¥ 2 = ¢4 'Ei'- ! P fllb ! ﬁ}, : \ Q‘fl *tﬁ; available in MyHealthPak.
for the individual, ¢!‘ ﬁ iy ;‘ﬁé \q g‘,; : — S .n; [ :-? S ¥ Endocrine Syst
s \E . -;_{._o- ‘*.; % A NE ndocrine System
Cardiovascular System -_— e B i N e \ i e Highlight the responsibilities of this system.
e Highlight the responsibilities of this body _ Active Colchum & @ s « Palmetto Plus™ and PhytoEstrin™ are
SyStem "™  Proflavanol® CH F B Ginkgo PS5 i 8 - % hawable | I
el i both available in MyHealthPak.
H el L = — Active Calcium™ = ® Pura Rest i
’ Th(? produzts " thls.lhr; O.f fe,(/la:“())l(fsmk > s —d e . e Pure Rest™ is pure melatonin that
actlvm'/,lan are available in MyHealthPak. SotkineberdD - - S  Procoss® o @ Phytofsrin” supports restful sleep.
In addition, Proflavanol® G100 takes ' . we
advantage of our Hybrid Technology, a = Digestive System
state-of-the-art manufacturing process v Hiahiiaht th ihilities of thi i
° e responsibilities of this system.
featuring bilayer tableting. myiG AN @ o HYBRID 2o 'ghiig ponsibiit IS Sy

Nervous System

e Highlight the responsibilities of this body
system.

e The products in this line are Kosher
products and are available in MyHealthPak.
In addition, Visionex® is a product that
offers antioxidant activity.

AN INNOVATIVE APPROACH
TO PERSONALIZED NUTRITION

These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure, or prevent any disease.

e Products in this line are inspired by the
Sanoviv Medical Institute.

¢ Hepasil DTX™ offers antioxidant activity,
is created with Hybrid Technology, and is
available in MyHealthPak.

@?{; your health. your life. your way."
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SCIENCE MEETS
DELICIOUS.

e USANA offers a variety of food products.
From delicious snacks to convenient
shakes, there is a product for everyone.

e Nutrimeal™ formulas are gluten free and

contain complete GMO-free protein blends.

e RESET™ is a program offering three
phases: the five-day Jumpstart, the
Transform Phase, and the Maintain Phase.
It's a great program to help you shed
pounds and make positive changes in your
life.

e Point out the QR code that will link to a
variety of RESET success stories.

*Contains soy lecithin. Produced on equipment that also
processes peanuts, tree nuts, wheat, shellfish, milk, soy,
and egg.

fFor our customers sensitive to gluten: No gluten-
containing ingredients are used in these products.
However, these products are produced in a facility that
manufactures other foods that do contain gluten.

*Nutrimeal Free contains a complete plant protein blend
that is non-GMO.

fIndividual results may vary. RESET weight-management
program lowers your daily caloric intake and recommends
moderate exercise for best results. Average results are 4.5 Ib. in
five days. It is suggested that you take these products to your
physician and secure his or her advice if you intend to change
your diet, begin an exercise program, are pregnant, lactating,
have allergies, are taking medications, or are under the care of
a physician. Children under the age of 18 should not participate
in the RESET program, except on the advice of their physician
and/or dietician.

KATHY KAEHLER

SCIENCE
MEETS
DELICIOUS

'I 'ul
® N sy

Mutrimeal ™ Chocolate Whey Mutrimaal™ Frea
Mutrimeal™

USAMNAS Dalicious

Protein Snacks
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LOST 58
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BE BEAUTIFUL
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THE FOUNDATION OF BEAUTY IS THE
HEALTH OF YOUR CELLS SENSE.
e e e Mk st soorierts o e 1 SCIENCE-BASED.,
by b RESULTS-FOCUSED.

T WEE NI, TRST FERAT

BODY CARE |
FOR THE " .
ENTIRE FAMILY ™

Topical nutrition Anti Aging Technologies

Praflavan witieiian Comphis - DSR” iDarmal Sutface Renawal) Tech ¥

GREAT FOR MEN, TOO!

These statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure, or prevent any disease.
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BE BEAUTIFUL.

e Sensé™ is USANA's skin and body care
collection created for both men and
women.

¢ No added chemical preservatives.

e |f you have a favorite product, be sure to
tell your potential team member.

your health. your life. your way."



ASSOCIATE
WITH SMART

Everyone wants to be smart. And s everyone is smart in their
own way. But science smarts? That takes a special breed of people—
people who are curious about the world and who want to make it
better through scientific discovery.

USANA scientists are certainly special, and th

> supremely

chemists, molecular and
pharmacists, and s cience experts. Working together in o
very own high-tech laboratories, they meticulously test, study, and
research our products and develop new ones based on the
nutritional scientific discoveries

USANA believes in the benefits of science, and it demonstrates this
belief through major investments in studies, equipment, and, of
course, the manpower it takes to keep our company on the forefront

of nutritional science

At USANA, lab coats aren't a fashion statement—they're a necessity.
And that's smart

ASSOCIATE WITH SMART

e USANA’s research and development team is always researching and developing new ideas.

e The picture features actual USANA scientists in the lab.

USANA SCIENTIFIC ADVISORY COUNCIL

e The council is comprised of professionals from all over the world who recommend USANA.

USANA
SCIENTIFIC
ADVISORY
COUNCIL

The Scientific Advisory Council members were selected for their exceptional expertise in nutritional medicine and preventive nutrition. Representing
Associates who are physicians and healthcare professionals throughout the world who recommend USANA to their patients, they also provide
USANA with valuable insights into product applications and efficacy. USANA works with the Scientific Advisory Council on a regular basis to review
formulas and get suggestions for how our customers can best incorporate our products into comprehensive lifestyle programs promoting health
and wellness.

REV3 ENERGY®

¢ An alternative to other energy drinks.

Dr. Bart Moore Dr. Tim Wood
Board certified in family medicine

rition

Dr. Monica Lewis

Speaker a an Board

kY

IVH A PARF
R 7 ' REV ROM O
NER DR (S
Re ergy®D
Re ergy® ge Pa o ) o
» i . olo g
SreiEnd 3 lcafteinairo

These statements have not been evaluated by the Food and Drug Administration.
These products are not intended to diagnose, treat, cure, or prevent any disease.

e Available in two forms: drink or surge pack.

e Contains caffeine from a blend of teas.

q [ Dr. Heather Tick

@Z@ your health. your life. your way."
UsANA



Your Wealth

THE FUTURE OF BUSINESS

e This is the perfect place for you to share your own personal USANA story. Why do you believe in USANA?

e Highlight the six ways to earn income with USANA.

THE FUTURE OF BUSINESS IS HERE

Actually, it's been here for a while
Maybe you didn't notice it because of
the lack of flash—no shining corporate
monoliths shooting higher into the sky
or golden parachutes floating safely
to the ground. You might have been
searching for another big, bold ad or
a hot stock symbol. That's OK. But
when you're looking for the future of
business—and the present, really—you
have to train your eyes away from the
billboards and the TV. You won't find
it there

Try looking closely at your neighbors,
friends, and family. There, in the
relationships you build with people,
you'll find the present and future of
business, and lasting hope for the
entrepreneurial spirit. The future of
business isn't in a cubicle on a non-
descript floor of a non-descript office
building. It's in your living room, in the
strength of people’s convictions, and in

. the vision of those looking to make a
: positive change

: Direct selling is the present and the
* future of business

¢ And there has never been a better time
. to start. The direct selling industry has
! been growing steadily, and there is still
: plenty of room for motivated individuals
i to experience a life of financial and
! time freedom. The World Federation
. of Direct Selling Associations (WFDSA)
. estimates worldwide retail sales for
1 2012 at $166.8 billion, and puts the
: number of people participating in
! direct selling at 89.6 million. In North
* America alone, the WFDSA places
! sales figures at $41 billion.

: Those are staggering numbers. But
. the benefits the 89.6 million people
* are experiencing around the world are
! even more impressive

SIX WAYS TO EARN INCOME WITH USANA

RETAIL SALES
Earn profits on the
difference between
Preferred Price and
retail price.

INCENTIVES

Be rewarded with luxury
travel, prizes, and even

extra cash through
USANAS generous
incentive programs.

Consider that with direct selling, you have:

® Big opportunities for growth
and profit with little start-up
cost and virtually no overhead.

® No restrictions on education,
experience, age, background,
or financial status. The only
restriction in direct selling is the
amount of effort a given person
is willing to put in.

Leveraged income, and the
chance to earn money while
helping others succeed—instead
of earning it because others fail.

® The ability to set your own
schedule, and the flexibility
and freedom to enjoy i

® A chance to grow as a person
by overcoming challenges,
achieving goals, and getting out
of your comfort zone.

WEEKLY COMMISSIONS
Earn a starting commission of up
to 20% from your customers and
sales volume of your team.

“ ’) LEADERSHIP BONUS
l"‘\ Participate in USANA' 3%
worldwide weekly bonus pool

DENIS WAITLEY

Denis Waitley is an internationally ren
consultant, and former chairman of p
Committee’s Sports Medicine Council

“I have devoted my career to counseling peak performers, from
Super Bowland Olympic champions to Fortune 500 corporations
such as Microsoft, IBM, AT&T, and Mercedes-Benz. For many
years I have focused on USANA Health Sciences, Inc., because I
believe it is the very best in its industry, with enormous upside
potential to enhance human wellness worldwide.
USANA leads the competition in what it takes to get on top
and stay there. First, science-based, high-quality product
makes USANA the brand of choice. Equally important is
USANA’s dominance in the personalization of its products to
meet individual needs. USANA management has capitalized on the greatest trends in global
marketing: health and wellness, individual customization, direct to customer sales, and a

business model offering outstanding financial incentives to its Associates.”

UL ZANE PILZER

Pilzer Zane Pilzer is an
and author of nine bes

onomist, so
ing books 3

“With direct selling, the headaches of traditional business ownership
are virtually eliminated. This business offers low startup costs, has
no employees or insurance expenses, and the overhead is practically
nonexistent. The direct selling business model also utilizes new
technologies...which help make it easier than ever to own a business.”

ed author, keynote speaker,
ology on the U.S. Olympic

entrepreneur, professor,
ozens of scholarly publi

While the unparalleled opportunity for
growth and the extra benefits make direct
selling the avenue for entrepreneurship
now and in the future, it's the industry’s
unique ability to affect positive change
that sets it apart.

That's why you'll find the future of
business in the faces of people struggling
to make ends meet. Single mothers and
fathers looking to support their children
Couples burdened with debt. Recent
college graduates wading into uncertain
economic waters. Retirees looking for a
financial security blanket. Direct selling
gives you the opportunity to make money
and change your life. But, unlike other
opportunities, direct selling also allows
you to help make positive changes in the
lives of others as well

And that's why, even without the flash, the
present and future of direct selling—and
the future of business in general—looks
so bright

LIFETIME MATCHING
BONUS

Sponsor new Premier
Platinum PaceSetters and
receive up to a 15% match
of their commission volume
for the life of their USANA
businesses.*

ELITE BONUS

Be one of USANA' top income
eamers and receive a portion of
a quarterly $1,000,000 bonus.!

“Twenty years ago, I was a 23-year-
old injured carpet installer, but
because of USANA, I have created a
life I wouldn’t, or couldn’t, have ever
been able to dream of for myself. For
20 years, I have never missed a weekly
commission check. I still can’t believe
what I have accomplished, but I did
it with USANA. My once dreams are
my everyday reality now.”

Jeremy Stansfield

Utah, USA

USANA Associate

USANA VOTED “#1 Distributor’s Choice”
For Best Nefwork Marketing Company by MLM Insider for 16 consecutive years

013

Nutritional Company
in Network Marketing
Weight Loss Company
in Network Marketing
Compensation Plan
in Network Marketing—Binary

imer on page 3
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OPEN FOR BUSINESS

e [ntroduce your potential team member to
the compensation plan in the simplest way
possible that is effective for you.

e Review the three steps: Open your Business
Center(s); Share USANA; Make the Most
of It.

e Explain how each USANA product has a
point equivalent because USANA is an
international company—commission is
earned on a point value.

o I E N FOR UNDERSTANDING

JISINES

The USANA business opportunity operates under a simple premise:
when you successfully share USANA's products and the USANA

business with others, you get paid for your efforts.

HOW IT WORKS

STEP 1: OPEN YOUR BUSINESS CENTER(S)

When you join USANA, you'll open one Business Center or three Business Centers, based on
whether you'd like to start a small business or a large business. You'll earn commissions on your
product sales through your Business Center(s).

STEP 2: SHARE USANA

Your USANA business is based on a binary
compensation plan, which means you'll begin
building your business with a left and a right
side. You'll earn weekly commissions based on
the total number of points you and your team
collect on each side of your business—this is
called Group Sales Volume, and it includes
sales from both Associates and Preferred
Customers on your team.

The amount you eam from your USANA
business will be in direct proportion to your
ability to share USANA's wellness products
with other like-minded people, as well as your
ability to build a team of Associates who, like
you, share USANA's products with others and
build strong teams of their own.

STEP 3: MAKE THE MOST OF IT

Leverage the income you make through your USANA business in a number of ways.

DOUBLE YOUR COMMISSIONS BY OPENING THREE
BUSINESS CENTERS

$$ As you build Business Centers two and three, you are simultaneously building
Business Center one without additional effort because the Group Sales Volume
in your second and third Business Centers rolls up to your first Business Center.

ROLLOVER

t . You are paid out each week on the Group Sales Volume that is the same, or
®  matched, on both your left and right sides. But what about the rest? It becomes
o g0 rollover for your next check (starting at 125).* Continue to build both sides of
your business evenly to take full advantage of the work of you and your team

members.

ADDITIONAL BUSINESS CENTERS (FIGURE A)

@ As you continue to grow your USANA business, you can qualify for Additional

Business Centers, which allow you to increase your income potential. Whenever
you maximize a Business Center, you earn an Additional Business Center.
There are no limits to the number of Additional Business Centers you can earn,
which means there are no limits to how big your business can grow.

“Once a Business Center is maxed, unmatched
Group Sales Volume points will continue to roll over
10 the next week, up 10 5,000 points.

INITIAL ORDER REWARD
START OUT SAVING

Initial Order Reward is available to new to the next two Auto Orders. By simply

USANA Associates or Preferred Customers
who've placed their first order* and set up
a recurring order through Auto Order.
USANA takes 10% of your initial order,

placing an initial order, you receive a
reward. This is in addition to the 10%
discount all Associates and Preferred
Customers receive on their products

splits it in half, and applies that discount  simply for signing up for Auto Order.

“Initil Order Reward is not available with the purchase of established discounted enrolment packs.

YOUR USANA
BUSINESS

BUSINESS CENTER:

The cumul:

and your te S ry

and there s nolimitto the number of people
in your organization from whom you c

earn Group Sales Volume. Th

PREFERRED CUSTOMER (PC):
A USANA
Preferred Py
but is not eligible to re
w USANA with other
in your team add to
ach week.

HOW DO | GET PAID?

You will earn commissions based on where the
Group Sales Volume on the left and right sides
of your Business Center match. Find where the
Group Sales Volume on your left side matches
the Group Sales Volume on your right side, and
multiply it by 20 percent (or .2). This total equals
'your Commission Points for the week. Points are
converted into your country’s currency.

MAXIMIZE A BUSINESS CENTER:

Accumulate 5,000 points in Group
Sales Volume, current and rollover, in
both of your Business Centers' sides in
asingle week

“The vision of helping people change
their lives has always been our dream.
The USANA business is a fantastic
vehicle to achieve that. As two former
full-time professionals, it has also given
us our time back, allowing us to live
life in a whole new way! The feeling of
‘maybe some day’ has become ‘let’s do
it now!”

Tom & Lorie Mulhern

Washington, USA

USANA Associates

BUSINESS
CENTER

Opening a Business Keep your Business
Center

generating s
totaling 100 points.

1400
POINTS

1500
POINTS
£ :rotovery \NN
o -

1400 1500

= POINTS POINTS RIGHT

Matched total:  Commission

1400 « 20% -

Check for the week: Left Rollover.
0 Points

280
Commission Points Right Rollover:
100 Points.

POTENTIAL WEEKLY INCOME
BASED ON YOUR EFFORTS

With USANA, you're paid on any matched Group Sales Volume (starting at
125 points) from your left and right sides. This chart shows a few examples
to help you visualize the potential growth of your USANA business.

Remember, take any matched Group Sales Volume from your left and right
sides, multply it by .2 (or 20 percent) and you'll see the Commission Points
you'll earn for that week!

Left Group Right Group Matched  Commission
Sales Volume Sales Volume Volume
125 150 125 25
350 425 350 70
675 547 547 110
1,000 ,500 1,000 200
2,500 2,750 2,500 500
4,457 4,780 4,457 892
PR 5,000 5,400 5,000 1,000
your Business.
Centert

Femember, oy poks that

d wil roll over

‘count toward your next check.

Because USANA is a global company, we use Commission Points instead
of dollars to calculate your commission. Your Commission Points are

converted into your country’s currency. In the U.S., one Commission Point
is equal to one dollar. “Once a Business Center is maxed, unmatchec

Group Sales Volume polts il continie to St over
o the next wesk, up to 5,000 poin

Opening three Business
Centers is accomplished
by generating sales
totaling 400 points.

by generating sales
otaing 200 ponts.

BUSINESS
CENTERS

1400

POINTS

Keep
Busises ontors open

1500

POINTS

] 4]

Preferred Customers
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S

Matched total:

BC1 1 4:,00 Commission: Check for the week:
BC2 675 - 2800 * 20% -

+ Commission Points
BC3 725

POINTS

BC1 BC2 BC3

Left Rollover:
50 Points

Right Rollover:
100 Points

'
Right Rollover: E
50 Points :
'
.

TAX ADVANTAGES

There are many advantages to owning
your own business. But what about
tax benefits? You may be able to
deduct the regular expenses incurred
by your business, from travel and
transportation to business licenses
or the cost of entertaining potential
Associates or Preferred Customers
in your home. Contact your tax
professional for more information

TIME!

Lawty Bentin. P

SANDY BOTKIN

CPA, former IRS tax attorney, founder of the
Tax Reduction Institute

“The light at the end of the tunnel...is

the financial opportunity that starting
your own business offers. Every North
American taxpayer who works a full-time
job and does not have a side business is

probably overpaying taxes to the tune of
$3,000 to $9,000 a year!”

a com/Main/myUsana/page/AverageEamingsCha

The earnings portrayed in this literature are not necessarily representative of the income, if any, that a USANA Associate can or will earn through his or her participation in the USANA compensation plan. These figures should not be considered as guarantees or projections of your actual earnings or profits.
Any representation of guarantee of earnings would be misleading. Success with USANA results only from successful sales efforts, which require hard work, diligence, and leadership. Your success will depend on how effectively you exercise these qualities.

https://www.usana.com/Main/myUsana/page/AverageEarningsChart
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® Be sure you explain the difference between
one Business Center and three.

e Share the quote from Sandy Botkin.

your health. your life. your way."



REWARD YOURSELF
WITH USANA

Ever dream about visiting exotic locations? What about
immersing yourself in a location rich in history and
culture? If you work for a traditional company, chances
are you are going to have to fund your dreams. But at

your dreams.

On top of weekly commission checks
simply for sharing USANA with
others, you can be rewarded with
luxurious travel incentives, awards,
and exclusive training opportunities.

Top Associates earn an all-expense
paid vacation to one of many
beautiful, extravagant locations
around the world. If you become
one of them, you'll be off to places
like Hawaii, Bora Bora, Argentina,
Ireland, France, and Switzerland—
just to name a few.

A MILLION
REASONS TO
CELEBRATE

“| USANA, we like to do things differently. We arent just
.| going to help you dream—we're going to take you to

And luxury isn't reserved just for
those at the top of the ladder. We
believe in rewarding those who are
growing their USANA businesses
and truly living the #USANAlifestyle.

Those who excel are rewarded
with incredible business training in
addition to opportunities to travel
the globe.

Do you get this kind of treatment for
your hard work at your traditional
nine-to-five job?

We didn’t think so.

USANA EVENTS:

“Because of USANA, I truly live my
life, my way. That means spending
time with my family, serving others,
and having a schedule that isn’t set
by an employer. I am blessed to be
part of something much larger than
myself: the USANA family. This
worldwide family is a true blessing,
and interacting and learning from
others at USANA events and trips is
an opportunity I can’t put a price on.”
Matt Chionis

lllinois, USA
USANA Associate

EXPERIENCE THE ENERGY

USANA doesn’t just host
entertaining, inspiring, motivating,
and training-intensive events—we
dominate them. Our International
Convention has won  several
Stevie Awards for Best Live Event,
including some that recognize us as
an international powerhouse, so...
yeah. We put on a good show.

USANA's events are held year
round and around the globe to
keep Associates informed and
connected to their large—and
rather energetic—USANA family.

Experience any number of USANA's
events for yourself to find out what
all the fuss is about.

Please see income disciaimer on page 3.

Photo features 2013 members of the Million Dollar Club

USANA business owners aren't afraid to dream. In fact, they dream big, and they chase after their aspirations with
fierce determination and unprecedented dedication. In the process, they’ve changed thousands of lives, simply by
sharing USANA's products and business opportunity with others.

But USANA's Million Dollar Club members have taken their dreams to a completely different level entirely. They
have not only changed the lives of others. They have changed their own...forever.

More than 200 USANA business owners, over the course of their USANA careers, have earned an impressive

$1,000,000 US or more in commissions. What do you dream of accomplishing?

For more O]
information,
scan here:

REWARD YOURSELF WITH USANA

e Be sure to highlight your own experiences with USANA. What events or incentives have you

participated in?

e USANA’s Million Dollar Club has more than 200 members worldwide. Each person comes from a

different background, but all have been successful.

e Those who excel in USANA are rewarded in numerous ways.

@?@ your health. your life. your way."
UsANA



