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GREG EVANS:
Why am I grinning?


We've got a little bit of hot stuff coming on the radio in just a moment too.


It's a - see there is a new trend emerging among Australians, definitely rejecting the threat of the recession by seeking out savvy ways to make extra money and direct selling is one of them, that is staying at home. And if you are a mumpeneur, which our next guest is, then her latest book called Give it a go: what have you got to lose? may be just the thing you're looking for.


Sonia Williams, author of Give it a go: what have you got to lose? joins us on the program now. She was on 60 Minutes the other week and this morning she joins us.


Good morning Sonia.

SONIA WILLIAMS:
Hi. How are you?

GREG EVANS:
Yeah, look we're fantastic. You reckon that you can beat the recession by mums earning money at home, hey?

SONIA WILLIAMS:
Oh, definitely. Look, the research that I put into the book [indistinct] there is unequivocally no doubt that there's women out there making money. And the - you know, the thing that the industry has going for it is history. It's stood the testament of time, it's stood several recessions and there's still women out there making, you know, some moderate money to really good money.

PENNY:
Well that's it. I mean if you're at home, you know, you can work, you know, great hours and you can -a lot of people run their own businesses from home anyway.

SONIA WILLIAMS:
Oh this is it. And here's another good thing is that the choice of things to sell, like the choice of direct selling companies you could join, they range from like nutritional companies, for example like Usana, right the way through to, say, Lorraine Lea Linen, where they sell manchester.


So you have a wide variety of products to, you know - you're not sort of stuck to the good old days where they thought it was Tupperware and things like that. You have, you know, a vast range of things to choose from now.
GREG EVANS:
Yeah, I'm glad you mentioned that. My mum went to a Tupperware party and she brought me home an ice-cube tray.

SONIA WILLIAMS:
[Laughs].

GREG EVANS:
How exciting was that?

PENNY:
It's either that or a melon scooper, you often get.

GREG EVANS:
But you're saying that some people are making over $100,000 a year …

SONIA WILLIAMS:
Yeah.

GREG EVANS:
One hundred thousand bucks a year from these home parties?

SONIA WILLIAMS:
Yes. Now they're the ones at the top of the league, that's for sure, and what they've done is that they've literally committed themselves and dedicated themselves to turning this into a full-time career. And that's another beauty of the industry, Greg and Penny, is that you can commit yourself and earn exactly what you want to earn provided that you put in. You've got to be committed and you've got to put in the hard work.


But if you don't put in the hard work, well you reap the lesser reward …

GREG EVANS:
Is …

SONIA WILLIAMS:
And…

GREG EVANS:
Is there much outlay?

SONIA WILLIAMS:
No, no. With some - like, for example, with Usana you can, you know, start up for as little as $30 or $40, and that's just paying for the basic sort of training kits or things like that.

With Lorraine Lee Linen you buy the starter kit, which might be a few - a couple of hundred dollars there for the kits to get out and sell. And there's the beauty is that you can get out and sell right then. Like, you don't have to wait. You can do your training and then off you go.

PENNY:
Sonia, I was actually watching The View the other week and they had a segment on - there is a craft website apparently in the US. Are people like, you know, there's a lot of people out there who do - are great at crafts or cooking or - and there's this niche marketing and people put their stuff on this craft website …

SONIA WILLIAMS:
Oh yes.

PENNY:
And they're making a hell of a lot of money.

SONIA WILLIAMS:
Yeah, that's right. It's called Esty and there's also one here in Australia called madeit.com.au and again, yes, mums are finding that their needlepoint and …

PENNY:
Yeah.

SONIA WILLIAMS:
… is making them money. Yeah, and it's simple little ways like that where you don't exactly have to exert a great deal of effort. You're doing what you enjoy and you can make money from home.

PENNY:
I think it's about the facts finding something that you can do or you're good at and just finding a way of marketing and getting it out there.

SONIA WILLIAMS:
Yes. That's exactly right, and that's the one beauty I did find with the direct selling industry is that in terms of marketing, when you go to start up a business, all these worries fall upon your own shoulders. Whereas with direct sellers the company actually has all those encumbersome worries, the marketing, the stock control, all that sort of stuff.


So you're free just to actually do what you do best, which is if you enjoy the product, you love the product, you sell the product quite easily.

GREG EVANS:
So, let me just recap and pick one of them just …

SONIA WILLIAMS:
Yes.

GREG EVANS:
Just as an example. Say we're talking about linen…

SONIA WILLIAMS:
Yes.

GREG EVANS:
You don't only have to sell it by having parties do you? Once …

SONIA WILLIAMS:
No.

GREG EVANS:
…once you become a representative, wherever you go, whatever you do, you could become inventive, you could set up a street stall or whatever. Because, correct me if I'm wrong, but you don't have to carry the stock. People order it and then …

SONIA WILLIAMS:
This is it. This is it, Greg and once you've created that relationship with that customer you can keep going back to that customer. Because let's face it, we all still need tea towels, we all still need sheets, we all still need, you know, if you're selling nutritional supplements, you still need those. They're ongoing.

So once you've established that relationship with a customer, you can continue to re-sell to that customer. So it's almost like once you've your customer base you you've got your - you print your money - your licensed to print money, I guess.


INGA; Yeah, just like building a foundation I suppose.

SONIA WILLIAMS:
Yeah, that's it.

GREG EVANS:
Good on you, Sonia. Well, certainly you've given us a few things to think about.


Now your book, Give it a go: …

SONIA WILLIAMS:
Yes.

GREG EVANS:
…what have you got to lose? is out and about now, is it?

SONIA WILLIAMS:
Yeah, it's on the website, Give it a go: what have you got to lose? The word's biggest URL. But, yeah, or showmummythemoney.com.au.

GREG EVANS:
Show mummy the money.

SONIA WILLIAMS:
That's dead right.

PENNY:
That's a great title.

GREG EVANS:
I love that one and you're a mumpeneur.

SONIA WILLIAMS:
That's right.

GREG EVANS:
And people can go to that website and find out more about your book, which tells them all about how they can break into this sort of, well, direct selling industry at home and try and back some bucks for himself.


I like the way you think Sonia.

SONIA WILLIAMS:
Yeah. [Laughs]

GREG EVANS:
[Laughs] Have a good day, thanks.

PENNY:
Good on you Sonia.

SONIA WILLIAMS:
Thank you guys.

GREG EVANS:
Cheers, Bye bye.


Sonia Williams we were talking to there, author of Give it a go: what have you got to lose? and the website again showmummythemoney.com.au is where you'll find out more details. Or Give it a go - oh that website's too long for me Penny.


Do you want to have a crack at that one?

PENNY:
Oh, alright get this www.giveitagowhathaveyougottolose.com.au.

GREG EVANS:
[Laughs].

PENNY:
Woo.

*          *          End          *          *
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