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The key points we will cover

KEY POINTS:

• Today’s Reality
	
• Industry & Trends
	 	
	 Capitalize on the	
 	 next trillion-dollar	
 	 industry

• USANA Health Sciences

	 Learn the most	
	 powerful way to	
	 create Health &	
	 Freedom

• Training & Support

• Timing
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TODAY’s REAlity

•	The average household owes over 
$84,454* in personal debt.1

•	Most people are living paycheck to 
paycheck.

•	34.6 million people are living in 
poverty.2

•	Many people work four to six months a 
year just to pay taxes.

•	Parents have limited quality time with 
their children.

	 1.  USA Today, October 2004
	 2.  U.S. Census Bureau, 2002

	 *U.S. dollars

Countless numbers 
of people lie awake at 
night worrying about 
money-related issues.

THERE is a better way…
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The answer is a 
home-based business

•	No employees

•	No boss, no set hours,  
no set workplace

•	High income potential

•	Potential tax advantages

a home-based business OFFERS:

“The light at the end of the tunnel…is the financial opportunity that starting your own 
business offers. Every North-American taxpayer who works a full-time job and does not have 
a side business is probably overpaying taxes to the tune of $3,000* to $9,000* a year!”

—Sandy Botkin, former IRS tax attorney, CPA, founder of TRI
*U.S. dollars
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what network marketing means to you
CHANNEL PROFITS TO YOU

What Network 
Marketing  
Can Offer You:
	

• �International business 
you can operate from 
home

• Low start-up costs

• ��Ongoing training and 
support

• �Time leveraged, residual 
income

• Exciting opportunitiesBYPASS THE middleman

Network MARketing Traditional marketing

up to 75%  
of cost is eaten up by 

the middleman

manufacturing

• �Bypass the middleman

• �receive a Generous 
percentage of the 
profits

Customer

national distributor

regional distributor

local distributor

retail sales

advertising

vs.
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network marketing has come of age
Did you know that OVER 50 million people are currently  
involved in network marketing worldwide? The industry is 
approaching $100 billion in wholesale revenue, $29.5 billion in 
the United States alone.1

	 1. www.wfdsa.org

“I think network marketing has come of age. 
It’s become undeniable that it’s a viable way to 
entrepreneurship and independence for millions of 
people.”

—Dr. Stephen R. Covey, 
Interview in Network Marketing Lifestyles
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today’s major trends: health & wellness
For more than 60 years, Baby Boomers have driven trends

Health & Wellness are here to stay
	 •	Want to remain young-looking

	 •	Want to lose weight and feel healthy

	 •	Are concerned about maintaining optimal health

	 •	Want to reduce the appearance of aging

	 •	Will continue to be a strong trend with future generations

baby boomers were born between 1946–1964, and  
make up one-third of the world’s population.

	1 945	1 955	1 965	1 985	1 995	2 010	
	BAB Y FOOD	ELEME NTARY	 FAST FOOD	REAL  	D ISCOUNT	 HEALTH &
	A ND DIAPERS	 SCHOOLS  BUILT	C HAINS	E STATE	 SUPERSTORES	WELL NESS
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tap into the next trillion-dollar 
industry: health & wellness

“When I look forward to the year 2010, I see a clear one trillion-dollar business just in the 
growth of existing products and services in the wellness industry and that doesn’t include 
new products and services that are currently in the laboratory and coming down the pike.”
	 —Paul Zane Pilzer, best-selling author, entrepreneur,  

economic advisor in two presidential administrations,  
former commentator on National Public Radio and CNN,  

educator at NYU, and trend forecaster

Why are millions concerned about degenerative diseases?
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HEALTH IS A DOMINATING  
TREND IN TODAY’S MARKETPLACE

According to leading health authorities:

NEARLY 1 Billion suffer from high blood pressure 
300 million are obese 
177 million suffer from diabetes 
165 million suffer from arthritis 
150 million suffer from asthma

Sources: World Health Organization, Lifeclinic.com, asthma.com, the International Diabetes Foundation

In the early 1900s, the world’s leading 
causes of premature deaths were infectious 
diseases: 

	 • Diphtheria 
	 • Influenza
	 • Tuberculosis
	 • Pneumonia 

Today, the world’s leading causes 	
of premature deaths are degenerative 
diseases:

•	 Cardiovascular Disease (17 million)
•	 Cancer (8.6 million)
•	 Stroke (5.5 million)
•	 Respiratory Disease (3.7 million)
•	 Diabetes (990,000)

Thirty-three percent of 

children born in  

America today are 

expected to develop type 

2 diabetes. For black and 

Hispanic children,  

the number jumps to 

fifty percent.
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THE WAR WITHIN OUR BODIES
The cells of our bodies are 
fighting to stay healthy as they 
are attacked by free radicals.

Are we content with losing this war against poor health,  
or will we arm our cells with the nutrients they need?

Free radicals come from:

•	 Stress

•	R adiation from the sun

•	En vironmental pollution

•	T oxic chemicals in the 
water

•	D epletion of nutrients in 
the food supply

Damaged cells after adding 
digested products from a 
fatty meal

Similar cells when 
oxidation defense 
mechanisms are included

Healthy human cells in 
culture
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The USDA surveyed 16,000 Americans and found that not one person 
obtained 100 percent of essential nutrients such as magnesium, 
vitamin E, and zinc.1 Similarly, children and adolescents did not 
obtain enough essential nutrients such as folate, vitamin C, and 
calcium.2

1.	 Nutrition Today
2.	 USDA Nutrition Assistance Program Report Series CN-01-CD1

Consider what you must eat to receive an optimal 
amount of 400 IU of vitamin E, one of the most 
powerful oxidation defense agents for conquering 
free radicals:

Food	 To obtain 400 IU

Spinach	 33 pounds

Sunflower seeds	 1.2 pounds

Wheat germ	 5.2 pounds

Almonds	 2.2 pounds

Safflower oil	 1 quart

am i receiving the nutrients i need?

Are we using supplementation as a solution?
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nutritional supplements

“�Commercially available health supplements fall far short of meeting the 
nutritional needs of the body’s cells.”

—Dr. Myron Wentz

“As many as 70% of Americans are taking 	
supplements—mostly vitamins—to improve 	
their health.”

—Tufts e-news, April 2003

Are you getting what you’re paying for?

A study conducted at Yale New Haven 	
Hospital tested 257 vitamin products. 	
Only 49 were judged as having adequate 
ratios of nutrients.1

1.	 Journal of the American Dietetic Association, 1987, Volume 87, p.341
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Vision of USANA—Manufacture the highest quality products without compromise. 
Products that people can trust—what is on the label is what is inside the bottle. Offer products that provide maximum 

bioavailability for better health around the world, and give everyone the opportunity for a better quality of life.

usana health sciences—one man’s vision
•	�My ron Wentz, Ph.D. 

Microbiology, Immunology	
Utah Ernst & Young Entrepreneur of the Year 2003 

	
•	�G ull Laboratories 

Founded 1972	
World leader in human-cell culture and medical-diagnostic technologies

•	�E xpert in Growing Cells	
Understands the nutritional requirements for the human cell

•	� Shift in Research 
From disease diagnostics to health maintenance

•	� Founded USANA Health Sciences, 1992

12	 HEALTH & FREEDOM
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•	 �Voluntarily adheres to pharmaceutical-grade 
GMPs (Good Manufacturing Practices)

•	 Offers 100% potency guarantee

•	 Offers $1 million athlete guarantee

•	 Superior ingredients

•	 Balanced, science-based formulas

•	 Accredited team of scientific experts

•	 Exceptional in-house manufacturing

the usana difference—
nutritionals you can trust
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usana’s essentials ranked #1  
supplement in North america

•	 most comprehensive, precisely balanced supplement

•	�            —extract from the heart of the olive, patented by 
USANA scientists and used exclusively in USANA products 

•	U nmatched number of antioxidants

•	N utrition for all generations

U.S. product shown
These statements have not been evaluated by the Food and Drug Adminstration. 
This product is not intended to diagnose, treat, cure, or prevent any disease. 
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usana® nutritionals

“�After six years of researching, reviewing thousands of 
supplements, I have concluded that USANA’s products set the 
gold standard for nutritional quality.”

—Lyle MacWilliam, Bsc, MSc, FP  
former Canadian Member of Parliament and  

Member of the Legislative Assembly for British Columbia

U.S. product shown
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healthy alternatives— 
usana® MACRO-OPTIMIZERS

•  �Low glycemic

•  �Excellent with breakfast or lunch

•  �Better snacking choices

•  �Good source of high-quality 
macronutrients

•  �Great-tasting bars and drinks

•  �Reduce carb cravings and HELP 
maintain a healthy weight

The RESET™ program will start 
you on the path to healthier 
eating habits. It is an excellent 
way to reset your body and take 
back control of 
your diet.

U.S. product shown

These statements have not been 
evaluated by the Food and Drug 
Adminstration. This product is not 
intended to diagnose, treat, cure, or 
prevent any disease. 
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Personal-care products for the entire family

Premium skin 

care that 

combines 

nutrition, 

dermatology, 

and science.

Exclusive,  

self-preserving 

technology 

in every Sensé 

product.

Sensé Beautiful Science®

U.S. product shown

theENHANCERS

theBASICS

2tone1cleanse 3replenish

Targeted solutions for your skin’s individual needs

The daily 3-step program for healthy skin
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“I love the integrity of the people who are doing research for us in USANA…I have been 
impressed with the results I have seen with friends, patients, and my own family.”
	 —Christine Wood, M.D., Pediatrics,  

USANA Medical Advisory Board Chairperson

USANA’s products 
are listed in the 
Physicians’ Desk 
Reference (PDR) 
and Compendium of 
Pharmaceuticals and 
Specialties (CPS).

Ladd McNamara,
M.D.

“As a medical 
doctor, I am a 	
firm believer in 
the products listed 
in the PDR.”
	 —Wen Chi Wu, 

M.D.

Bart Moore, M.D., 	
MPH, FAAFP

Peter W. Rugg, 
M.D., FACEP

Ray Strand, M.D., 
Family Practice

Monica Lewis, M.D., 
ChB, Family Practice

M. Ricardo Calderón, 	
M.D., MPH,	
Global Public Health 

doctor approved
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In good company with 
usana health sciences

JoAnn Dahlkoetter, Ph.D. 
Best-selling author, world-class 
athlete, sports psychologist and 
performance consultant, medical 
staff member at Stanford University 
Medical Center

Glen Redd 
Played in the NFL for the 	
New Orleans Saints 

Richelle Lund 
Trainer for NBA and WNBA 
athletes, nutritional expert 

Grant Connell 
Executive director of Tennis BC, 
non-playing captain of Canada’s Davis 
Cup team 

Lynda Cannell 
Executive director of the Sport 
Medicine Council of British 
Columbia 

Arif Khatib 
Founder and president of the African 
American-Ethnic Sports Hall of Fame 

“USANA was a key difference in my winning the gold and setting the 
world record at the 2002 Winter Games.”

—Derek Parra
two-time Olympic medalist, U.S. Speedskating

“The USANA family has become my team. Together we are making a 
difference in what impacts people most—their health.”

—Jennifer Azzi
Olympic gold medalist, Naismith Award winner, and WNBA standout

“Where else can you find an opportunity like the one USANA offers?”

	 —Don Beebe
Super Bowl champion, founder and president of House of Speed
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One man’s vision

“I dream of a world free from pain and 
suffering. I dream of a world free from 
disease. The USANA family will be the 
healthiest family on earth. 

Share my vision. Love life, and live it to its 
fullest in happiness and health.” 

—Dr. Myron Wentz, Founder and Chairman, 
USANA Health Sciences 
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USANA has been Voted  
#1 People’s Choice from  1997—2006.

“USANA has my vote because they combine the grandest 
vision and the power of teamwork with the best products. 
They have the most integrity and forward-thinking 
leadership of all the top multinational corporations that 	
I have worked with. You owe it to yourself to look deeper into 
this exciting opportunity.”
	 —Denis Waitley, Ph.D.
	 Trainer of Super Bowl and Olympic athletes,  

Apollo astronauts, and Fortune 500 executives

USAnA is the people’s choice

The binary compensation plan has also been ranked #1 peoples choice
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Why binary is the people’s choice

•	 People are placed in frontline

•	C ommissions paid monthly

•	 No carryover volume

•	�Diffi cult to explain and understand

•	 Paid on and limited to levels

•	B ased on the “power of two”

•	 commissions paid weekly

•	� Unpaid volume carries over each week*

•	 Simple to explain and understand

• 	 PAID ON SALES VOLUME

•	W orldwide seamless compensation

•	Un limited Re-Entries

VS.

YOU YOU

* Unpaid sales volume up to 5,000 points carries over each week provided you remain active.

	 Traditional 		  modern-day	
	 networking	 with 6 people	 networking	
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sponsor places you
on the left or right

starting your own
 business center

usana compensation plan
Introduce USANA TO YOUR CUSTOMERS and  

enroll other Associates WHO DO THE SAME.

Figure 1	              Figure 2

The average income for North American Associates in 2005 was $873.41. The earnings portrayed in this literature are not necessarily representative of the income, if any, that a USANA 
Associate can or will earn through his or her participation in the USANA Compensation Plan. These figures should not be considered as guarantees or projections of your actual earnings 
or profits. Any representation or guarantee of earnings would be misleading. Success with USANA results only from successful sales efforts, which require hard work, diligence, and 
leadership. Your success will depend on how effectively you exercise these qualities.

SPONSOR’S
BUSINESS
CENTER

YOU
BC 001

SPONSOR’S
LEFT SIDE

SPONSOR’S
RIGHT SIDE

YOU
BC 001

BOBYOUR
LEFT SIDE

YOUR
RIGHT SIDE

JILL
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YOU EARN COMMISSIONS* CARRYOVER†

   Figure 3			                               Figure 4

Commission Payout Schedule
Payout will be based on U.S. dollars

CARRYOVER

Jill Bob
001

Left Side
001

Right Side

YOU
BC 001

   3,500 GSV pts
- 2,000 GSV pts
   1,500 GSV pts

   2,500 GSV pts
- 2,000 GSV pts
     500 GSV pts

   carryover = 1,500 left — 500 right

total commission points = 400 pts.

* Commissions are earned based on the sales of your organization.
† Group Sales Volume up to 5,000 points may be carried over.

usana compensation plan

	Group sales Volume Points		 Commission POints

	 Left	 Right

	2 50	2 50	4 0
	 500	 500	1 00
	1 ,000	1 ,000	2 00
	2 ,000	2 ,000	4 00
	3 ,000	3 ,000	6 00
	4 ,000	4 ,000	 800
	 5,000	 5,000	1 ,000
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When you succeed, you also help others succeed.

Preferred Customers and Re-entry

Figure 5

Jill Bob
001

Left Side
001

Right Side

YOU
BC 001

YOUR RE-ENTRY UPLINE RE-ENTRY

preferred customers 
or psp for retail orders

preferred customers  
or psp for retail orders

YOU

usana compensation plan
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hypothetical earnings at $185 u.s. per share

rank	 # b.c.s	 Shares	 weekly minimum
				    bonus	 commission	 total

GOLD DIRECTOR	1	  (1)	1	  $185	 $1,000	 $1,185

ruby director	2	  (1+2)	3	  $555	 $2,000	 $2,555

emerald director	3	  (1+2+3)	6	  $1,110	 $3,000	 $4,110

diamond director	4	  (1+2+3+4)	1 0	 $1,850	 $4,000	 $5,850

1-star director	 5	 (1+2+3+4+5)	1 5	 $2,775	 $5,000	 $7,775

2-star director	6	  (1+2+3+4+5+6)	21	  $3,885	 $6,000	 $9,885

3-star director	 7	 (1+2+3+4+5+6+7)	2 8	 $5,180	 $7,000	 $12,180

4-star director	 8	 (1+2+3+4+5+6+7+8)	36	  $6,660	 $8,000	 $14,660

5-star director	 9	 (1+2+3+4+5+6+7+8+9)	4 5	 $8,325	 $9,000	 $17,325

6-star director	1 0	 (1+2+3+4+5+6+7+8+9+10)	 55	 $10,975	 $10,000	 $20,975

7-Star Director	11	  (1+2+3+4+5+6+7+8+9+10+11)	66	  $12,210	 $11,000	 $23,210

8-Star Director	12	  (1+2+3+4+5+6+7+8+9+10+11+12)	 78	 $14,430	 $12,000	 $26,430

weekly earnings with
a 3% leadership bonus pool

The earnings portrayed in this literature are not necessarily representative of the income, if any, that a USANA Associate can or will earn through his or her participation in the USANA Compensation Plan. 
These figures should not be considered as guarantees or projections of your actual earnings or profits. Any representation or guarantee of earnings would be misleading. Success with USANA results only 
from successful sales efforts, which require hard work, diligence and leadership. Your success will depend on how effectively you exercise these qualities. The average Associate made $873.41 in 2005. Share 
values fluctuated between $150 US and $225 US in 2006, with an average value of $185 US.
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USANA associates generate income
Keeping Your Business Centers Active:

•	 �1 Business Center = 100 Personal Sales Volume every 
four weeks*

•	 �Multiple Business Centers = 200 Personal Sales 
Volume every four weeks*

Place your orders on autoship:

•	 10% off wholesale prices
•	 �Autoship creates convenient repeat business
•	 �Product orders shipped automatically to you and 

your customers every four weeks

*Personal Sales Volume Points are produced through sales to your customers and include products purchased for your personal consumption.
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3 BUSINESS CENTERs
EARNING POTENTIAL $156,000/YR U.S.*

LEVERAGED INCOME FROM GROUP SALES VOLUME

1.	Business Development  			2  . Activate
	  System / e-BDS
Figure 6

four simple steps

1 BUSINESS CENTER
EARNING POTENTIAL $52,000/YR U.S.*
DIRECT INCOME FROM GROUP SALES VOLUME

Jill Bob
001

Left Side
001

Right Side

YOU
BC 001

   2,000 GSV pts    2,000 GSV pts

2,000 left 2,000 right gsv bc 001

4,000 GSV earns 400 pts.

001
Left Side

001
Right Side

YOU
BC 001

   1,000 GSV pts

YOU
BC 002

YOU
BC 003

JILL KEN SUE BOB

   1,000 GSV pts   1,000 GSV pts    1,000 GSV pts

2,000 left 2,000 right gsv bc 001 = 400 PTS.
1,000 left 1,000 right gsv bc 002 = 200 PTS.
1,000 left 1,000 right gsv bc 003 = 200 PTS.

4,000 GSV earns 800 pts.

3. Who do you know?				     4. Be teachable

*Not including bonuses or re-entries.

003 Left 003 RIght002 Left 002 RIght
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training and support— 
in business for yourself, not by yourself

•	 USANA Web sites
•	 Downline Management
•	 Online Tax Journal
•	 Professional publications
•	 Effective business-building tools
•	 Exciting atmosphere with incentives,	

contests, and travel opportunities
•	 Personal Web site
•	 Weekly conference calls
•	 Business Development System/e-BDS
•	 Professional training
•	 Spectacular training events
•	 USANA Celebrations
•	 International conventions
• Independent Distributor Council—	

To be the voice of the Associates, uplift and 
nurture Dr. Wentz’s vision of a world free from 
pain and suffering, and strive in partnership with 
USANA Health Sciences to create the strongest self 
employment opportunity available in the world.
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USANA—Industry Leader
• #1 Nutritional Supplement in North America

—Comparative Guide to Nutritional Supplements, 2004

• #5 on “List of 200 Best Small Companies” (#1 in our 
industry)

——Forbes, November 2005

• Best Company in Network Marketing
—MLM Insider, 1997–2006

• Best Dietary Supplement
—Best of State Awards, 2003, 2004, 2006

• Listed in The Wall Street Journal’s “Smart Money Stock 
Screen/Efficiency Experts”

—The Wall Street Journal, April 20, 2006

• Top ranked network marketing company on “Annual List of 
100 Hot Growth Companies”

—Business Week, 2004–2005

• Over 75 Associates have become members of the prestigious 
Million Dollar Club

—Million Dollar Club, 2006

• USANA featured in Success From Home magazine
—November, 2006

Timing couldn’t be better
Total Active Customers

139,000

2003 20042001 2002

111,000

177,000

210,000

200,000

190,000

180,000

170,000

160,000

150,000

140,000

130,000

120,000

110,000

100,000

90,000
2005

203,000

97,000
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financial freedom with usana
Name: Shanna & Matt Ryan
Work History: Landscape contractor 
Residence: Texas, USA

Name: Jean & Peter Cheung
Work History: Former software 

developer, law firm proprietor
Residence: British Columbia, 

Canada

Name: Mario & Tina Martucci
Work History: Former robotics 

engineer, fashion manager
Residence: Ontario, Canada

Name: Deanna & Dave Waters
Work History: National television 

director/producer, marketing 
director

Residence: Manitoba, Canada

Name: Eurich International 
Company

Work History: Entrepreneur
Residence: California, USA

Name: Susan Waitley
Work History: Former designer, 

catering business owner, and 
homemaker

Residence: California, USA

Name: Anthony & Cristobalina 
Wingham

Work History: Music arranger and 
producer, pastor and counselor 

Residence: California, USA

Name: Jeff Doria
Work History: Full-time student, 

part-time soldier
Residence: California, USA

Name: Seta Der Artinian & Hubert 
Krause 

Work History: Professional network 
marketing coaches and trainers

Residence: Québec, Canada

Name: Daniel & Dr. Paige Hunter
Work History: International 

entrepreneurs
Residence: Texas, USA

Name: Stephen Daniel
Work History: Entrepreneur/	

car dealership proprietor
Residence: Texas, USA

Name: Dean & Evelyn Koontz 
Work History: Management, 

communications
Residence: Washington, USA
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Where do you see yourself?

dreams are becoming reality

Ready to get started.

Interested, but need 
more information.

Thanks, but no thanks.  
(Try the products!)


