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Highest quality products and compensation plan




Attacks are generally:
e False

» Fueled by mm




Resist the temptation
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UNDERSTANDING SEARCH
ENGINE OPTIMIZATION (SEO)
AND RANKINGS ON WEBSIRES
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SEARCH ENGINE




Relevance = High ranking




Relevance Is determined by:

 Number of hits
Number of 3" party links
Comments / posts
SERS
Bookmarks
Others




Number of hits




Number of 3™ party links
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HOW TO DEAL WITH
NEGATIVE MATERIAL
ONLINE

e If It IS negative, you need to ignore It
e Do not defend your position




WHAT SHOULD YOU
DIS%?not view it again

* Do not leave a comment
* Do not rate positive OR negative

e Do notlink to it
e DO NOT TALK ABOUT IT




SUMMARY

USANA Is working to fiX problem
gnhore negative information

f approached, encourage others not to
talk about It

 Report negative or false information to
your market office




ALWAYS REMEMBER

« DO NOT VIEW NEGATIVEWMATERIAL
AGAIN

« DO NOT COMMENT, RATE, VOTE OR

LEAVE MESSAGES ON NEGATIVE
POST

« DO NOT TALK ABOUT IT UNLESS IT IS
BROUGHT UP TO YOU
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